MARKETING THE MCMANUS SHOWS:  Help for Presenters
Guidelines and tips by Tim Behrens, Pat’s indentured actor.  
Please take a moment to read these comments:  they will help you get a full house!!  Promise.  Thanks!
Normal marketing avenues will work to some extent. People who love to laugh at really funny G-rated humor will appreciate the shows. Our audience stats:  70% over 55, evenly divided between the sexes, usually multiple ticket purchasers (often coming in groups), and about 8% kids under 17.  To most effectively put butts in seats, here are some special considerations:

1)  The important name is not mine (the actor) but “Patrick F. McManus,” the author.  Pat wrote the humor column for Field and Stream Magazine for 15 years, and for Outdoor Life Magazine for 18 years.  His 24 books have combined sales of more than 5 million as of 2012.  So he has a loyal, committed fan base throughout much of the country.
2)  Because of this fan base, you will want to target your initial ad campaign to outdoor enthusiasts, people who hunt, fish, go camping with family, ranch or just appreciate nature. Many belong to outdoor clubs and organizations.  Each of these clubs usually has a local or regional chapter that sends out a monthly e-letter to members, OR they post to a website or a Face book page.  Often, if contacted soon enough (two months before the performance!), they will gladly post a picture of Pat or me and a notice of the show on their site, or include information in one of their e-letters.
3)  To contact this group of fans (at no expense to you except labor), you will need to research (and I will help) your local chapters of:

Audubon Society

Rocky Mountain Elk Foundation 

Trout Unlimited

Ducks Unlimited

Sierra Club

Deer Hunting Clubs and Associations

Fly fishing groups

Hiking and ski groups

Camping, hiking, skiing, and RV groups
Boy Scouts and Girl Scouts
 4)  Paid Ads

Pat’s audience listens to News Talk Radio a lot.  30 to 60 second radio spots on stations that feature conservative commentators like Rush Limbaugh and Sean Hannity and local news often work, as well as Public Radio Stations, since most of Pat’s books have been read on those stations. Next would be Classic Country format.   Our audience subscribes to  newspapers, and a feature article a week before the show works wonders. Ads in the local news section work best…not so much in the entertainment sections, surprisingly.  Occasionally there will be an “outdoor writer” at your newspaper who covers fishing and hunting – most of these writers will know McManus or know of him, and a mention in their column often helps.
 5)  Pat is the AUTHOR of all the shows.  These are scripted theatre performances.  So language like “based on characters,” and such, can give the potential audience member a wrong impression that I took some of Pat’s stuff and made a show of it.  You will get questions like:  “Is Pat going to be here?” and you need to be honest, but also assert that every word is McManus, and Tim is Pat’s chosen actor to present those words.
Pat, at 79, is still writing.  A new book of short humor pieces will come out in the spring of 2012, and a new murder mystery comedy later that year.  So, you might want to contact the local bookstore:  they may want to sell copies of his books in the lobby. Or at least help get the word out.  
 6)  For people who will not know either McManus or me:  There was a line in the review of the Billings Gazette that gives people a snapshot of the kind of show they will see:  “a hilarious, laugh-packed comedy reminiscent of Mark Twain and Bill Cosby.” The shows have been compared to Garrison Keillor, Art Buchwald, the Red Green Shows (who “borrowed” a lot of Pat’s material), and Hal Holbrook’s “Mark Twain Tonight.”  That should help define the shows.
 7)  I can provide 11X17 full color posters with a blank space for your info, or you can download the templates for those on the “Promo Help” page of the website, www.mcmanusplays.com, which also contains 5X7 full color flyers and lots of other help.

Also on the website are press releases for each show, bios of Pat and Tim, and lots of photos, YouTube and graphics.
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